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8:30 AM–9:30 AM | BEAUMONT ROOM

Registration, Breakfast & 
Opening Remarks

CHAIR:

Cynthia Walden

Principal

Fish & Richardson P.C.

9:30 AM–11:00 AM | BEAUMONT ROOM

Getting A Win On E-Commerce 
Platforms: Successes, Failures 
& Lessons Learned

 » What successes and challenges have you faced in pursuing 
illicit activity on Amazon?

 » How have registries improved or hindered your efforts in 
identifying unauthorized sellers? 

 » How do you handle enforcement against unauthorized 
sellers of authentic products on Amazon, eBay, and 
Alibaba?

 » What has been the response from the e-commerce 
platforms to different types of infringement (i.e., 
trademarks vs. copyrights vs. patents)?

Vikki Bresnahan

Director of Brand 
Protection & Amazon

John Paul Mitchell 
Systems

Brett Millar

Director, Global 
Brand Protection

Fitbit, Inc.

Karla Pinckes

Associate General 
Counsel, Assistant 
Secretary

WD-40 Company

MODERATOR:

Cynthia Walden

Principal

Fish & Richardson P.C.

11:00 AM–11:15 AM

Break

AGENDA

Andrew Love

Head of Brand Security, Global 
Investigations & Legal Enforcement

Specialized Bicycle Components

Cynthia Merchant

Regional Security Manager, 
Latin America

Eli Lilly and Company

Brett Millar

Director, Global Brand Protection

Fitbit, Inc.

Charles Olschanski

Senior Director, Investigations Services

Tiffany & Co.

Corrina Sinatro

Director, Global Brand Protection 
& Product Investigations

AMD

Jeni Zuercher

Global Brand Protection

YETI Coolers

ADVISORY BOARD
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11:15 AM–12:15 PM | BEAUMONT ROOM

Leveraging Consumer Engagement & 
Public Education To Stop Counterfeiting

 » Employing consumer engagement programs to allow your 
customers to interact with your brand

 » Utilizing consumer engagement as a crowd sourcing tactic 
in identifying counterfeits and unauthorized distribution

 » Developing public awareness content (i.e. dedicated 
website page with authorized distributor list, real vs. fake 
images, information about the harm they can cause, etc.)

 » Striking a balance between public vigilance and educating 
counterfeiters on fooling the average consumer

 » Developing “security levels” based on required knowledge 
throughout the supply chain

Helen Omapas

Director, Senior 
Counsel, Intellectual 
Property

Harman 
International 
Industries

Alex Winney

Associate General 
Counsel

Funko

Jeni Zuercher

Global Brand 
Protection

YETI Coolers

Belle Zuniga

Global Intellectual 
Property Manager

Fender Musical 
Instruments 
Corporation

MODERATOR:

Valerie Finn

Director, Brand 
Protection

OpSec Security

12:15 PM–1:15 PM | FLORENTINE LOUNGE

Networking Lunch

1:15 PM–2:15 PM | BEAUMONT ROOM

Interactive Workshop: The 
Importance Of Data Analytics In 
Development Of Multi-Regional, 
Complex Loss Investigations 
(Counterfeit, Fraud &Theft)
Using Centralized Data Analytics To Communicate Your Winning 
Strategies.

 » Describe the desired value and achievements your 
strategy has created organizationally. As a brand, what 
are the top three objectives your team is targeting to have 
accomplished in the next six months?

 » Has the nature of drawing the correlation between 
data analytics and operational efficiencies become a 
requirement? How has technology advanced the process in 
which you are able to identify efficiencies and inefficiencies 
throughout your enforcement operations?

 » What is the mission and vision behind your function? Does 
this include fiscal responsibility to the C-Suite? Describe 
your biggest win with the C-Suite in 2019.

MODERATOR:

Ryan Robison

Founder and Managing Partner

Scout

AGENDA AGENDA
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2:15 PM–3:15 PM | BEAUMONT ROOM

Embedding Brand Protection In 
The Business: Working Cross-
Functionally To Protect Your Brand

 » How have you integrated your brand protection team 
members into the other departments of your organization?

 » How are you measuring and quantifying enforcement 
successes and financial impact for the non-legal audience?

 » What are your greatest successes working cross-
functionally within your organization to protect your brand 
against infringements and other illicit activities?

Roy Albiani

Director, Global 
Brand Protection

Johnson & Johnson

Monique Joe 

Senior Vice President, 
Head of Brands & 
Content Intellectual 
Property

NBCUniversal

Timothy Quinlan

Senior Vice President, 
Head of Brands & 
Content Intellectual 
Property

Nexon America Inc.

Jeni Zuercher

Global Brand 
Protection

YETI Coolers

MODERATOR:

Akino Chikada

Senior Portfolio 
Marketing Director 
in Marketing

MarkMonitor

3:15 PM–3:30 PM

Break

AGENDA

3:30 PM–4:30 PM | BEAUMONT ROOM

The Wide Reach Of Trade Dress: 
Sorting Through Non-Traditional 
Trademark Protection

 » How do you identify and articulate what are considered 
trade dress rights on a product?

 » What are some strategies to assert or attack trade dress 
claims?

 » How do you avoid ambiguity in the litigation of a claim?

 » How are you using trade dress to circumvent international 
exhaustion of copyright and/or patent rights?

Danielle Criona

Special Counsel, 
Intellectual Property

Roll Global

Mike Tucker

President and 
General Counsel

Stego Industries

Kalai Wineland

Manager, Brand 
Protection

Funko

MODERATOR:

Nancy Ly

Associate

Fish & Richardson P.C.

4:30 PM–5:15 PM | WINE ROOM

Cocktail Reception
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Roy Albiani
Director, Global Brand Protection

Johnson & Johnson

Roy Albiani is Global Director, Brand Protection, for Johnson 
& Johnson supply chain. With over a decade of experience, 
he has been a pioneer in its global brand protection program. 
Mr. Albiani presently leads and guides Johnson & Johnson’s 
medical and consumer device segment to develop business 
strategies which proactively protect patients and brands 
from counterfeit, diversion and other illicit trade. Mr. Albiani 
has over an over twenty-five year career leading global 
brand protection, channel compliance, marketing and sales 
on behalf of companies with revenues ranging $2 million to 
over $7 billion. He has also authored articles, and lectured at 
several conferences and university programs focused on brand 
protection. Mr. Albiani is a graduate of Western Illinois with a 
B.A. in marketing and received his M.B.A. from the Cox School of 
Business at SMU.

Vikki Bresnahan
Director of Brand Protection & Amazon

John Paul Mitchell Systems

Vikki Bresnahan, Director of Brand Protection & Amazon at John 
Paul Mitchell Systems, has a background in law enforcement 
but has spent the last 19 years in brand protection with John 
Paul Mitchell Systems (JPMS), a professional hair care company. 
Her responsibilities include: all investigations into grey market, 
cargo theft, counterfeit, fraud and contract compliance. Ms. 
Bresnahan develops policies and procedures for JPMS, their 
distributors and customers related to product control. Recently, 
they launched their retail product on Amazon’s professional 
beauty platform as a way to control diversion and meet the 
needs of the changing marketplace.

Akino Chikada
Senior Portfolio Marketing Director in Marketing

MarkMonitor

Akino Chikada, Senior Portfolio Marketing Director in Marketing 
at MarkMonitor, started her career in public relations and 
marketing in London and has worked in Europe, Asia and the 
United States. Ms. Chikada has led and served roles in global 
marketing strategies, product marketing, events management, 
public relations, corporate communications and regional 
marketing. Sheholds a Bachelor of Arts from the University 
College of London, a Master of Science from the London School 
of Economics, and has trilingual fluency in English, Italian, and 
Japanese.

Danielle Criona
Special Counsel, Intellectual Property

Roll Global

Danielle Criona heads the Intellectual Property Group at Roll 
Law Group working for The Wonderful Company, its affiliates 
and their well-known brands: Wonderful® pistachios, FIJI® 
water, POM Wonderful® pomegranate juice, Teleflora® , Halos® 
and Sweet Scarletts® citrus fruits, Justin®, Landmark® and JNSQ 
wines. Ms. Criona is a (rare) native Californian who earned a B.S. 
from Loyola Marymount University, a M.S. from CSUN, and J.D. 
from Loyola Law School. She was admitted to the California Bar 
1999 and has served on the Board of Governors for Loyola Law 
School for almost 10 years. 

Ms. Criona manages the IP Group which handles all areas of 
IP for The Wonderful Company, its affiliate companies, and 
its brands. She advises the companies on all issues involving 
intellectual property including patents, copyrights and 
trademarks: from diligence on new acquisitions to product 
and brand launches; from social media, advertising and 
domain names issues to TV ad clearance and set issues; from 
trademark opposition, cancellation and infringement litigation 
to trademark and copyright prosecution and licensing; and a 
myriad of patent prosecution, licensing and litigation issues, 
worldwide. Ms. Criona and her direct reports work with foreign 
counsel in over 60 countries and is extensively involved in 
infringement litigation, both domestically and internationally, 
securing very favorable decisions not only in the United States, 
but also in such countries as Germany, the European Union, 
India, Peru, and Chile.

Valerie Finn
Director, Brand Protection

OpSec Security

Valerie Finn is OpSec’s Director of Brand Protection. She has 
over 14 years experience in devising and executing brand 
protection strategies for global corporations to proactively 
minimize risk and maximize brand equity against counterfeiting, 
gray market diversion, intellectual property infringement, 
and online brand abuse. Ms. Finn’s career has spanned 
multiple industries including telecommunications, corporate 
compliance & governance, and intellectual property & 
trademark management. She is active in industry associations 
and between 2014–2019 has served on multiple INTA Anti-
Counterfeiting and Internet committees, moderated several 
brand protection roundtables at the INTA annual meetings and 
spoken multiple times at the ISC (Imaging Supplies Coalition) 
conference. Ms. Finn also served as the CAMA (Center for 
Counterfeit Avoidance) Membership Chair from 2014–2018.

FACULTY BIOGRAPHIES AGENDA
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Monique Joe 
Senior Vice President, Head of Brands 
& Content Intellectual Property

NBCUniversal

Monique Cheng Joe is Senior Vice President, Head of Brands 
and Content Intellectual Propertyat NBCUniversal Media in Los 
Angeles, California. She oversees the intellectual property team 
that supports the development of brands and the production 
of content for all businesses globally ranging from Universal 
Pictures and DreamWorks Animation to NBC, Telemundo 
and Carnival to theme parks, Universal Studios Hollywood, 
Singapore, Florida and Osaka. This includes title, trademark, 
copyright, right of publicity, production and domain name 
issues.

Nancy Ly
Associate

Fish & Richardson P.C.

Nancy Ly is an Associate in the Southern California office of Fish 
& Richardson. Nancy counsels clients with respect to trademark 
and copyright matters and is experienced in trademark 
clearance, trademark prosecution, licensing, enforcement, 
and policing, as well as Internet law matters including Uniform 
Domain Name Dispute actions. In addition, she also represents 
clients in trademark litigation matters before federal district 
courts and the Trademark Trial and Appeal Board, and defends 
clients against claims of infringement.

Brett Millar
Director, Global Brand Protection

Fitbit, Inc.

Brett Millar, Director, Global Brand Protection at Fitbit, Inc., 
is a former Supervisory Special Agent for the Federal Bureau 
of Investigation (“FBI”) and worked for Cisco Systems, Inc. 
managing the brand protection team for the Americas and then 
the GBC (compliance) team for service abuse and fraud for Cisco 
in Asia Pacific. More recently, Mr. Millar was in charge of Global 
IP Investigations for Dolby Laboratories.

Helen Omapas
Director, Senior Counsel, Intellectual Property

Harman International Industries

Helen Omapas, Director, Senior Counsel, Intellectual Property at 
Harman International Industries, manages the global trademark 
and design patent portfolios and brand enforcement.

Karla Pinckes
Associate General Counsel, Assistant Secretary

WD-40 Company

Karla Pinckes, Associate General Counsel, Assistant Secretary 
at WD-40 Company , is a managing attorney with substantial 
in-house experience. She has global oversight over brand 
prosecution and enforcement (including online e-commerce), 
compliance and ethics (including data privacy compliance 
[GDPR, CPAA] and Anti-Corruption), mitigation of enterprise 
contract risk, adverse product claims and product comparison 
claims. Ms. Pinckes utilizes interest based negotiation to reduce 
contract review-to-contract signature timelines. 

FACULTY BIOGRAPHIES 
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Timothy Quinlan
Senior Vice President, Head of Brands 
& Content Intellectual Property

Nexon America Inc.

Tim Quinlan is Executive Director, Legal Affairs as well as 
Vice President and Corporate Secretary of Nexon America 
in El Segundo, CA. In his roles as General Counsel, his work 
covers the spectrum from litigation to privacy, compliance 
to intellectual property, and transactions to GDPR, COPPA, 
and CCPA requirements. Mr. Quinlan previously served as Vice 
President, Business and Legal Affairs for Saban Brands LLC in 
Los Angeles, CA, providing legal advice to all functions of Saban 
Brands’ domestic and international licensing business, mobile 
games, content production, distribution and acquisition. He 
served as in-house Trademark Counsel for Ford Motor Company, 
where he managed trademark, copyright, licensing and brand 
protection matters for Jaguar, Land Rover, Aston-Martin, and 
Ford Customer Service. 

Prior to joining Ford’s Trademark group, Mr. Quinlan served 
as in-house counsel for the Company’s product litigation 
and discovery activities. He was an Equity Partner with the 
litigation firm of Cabaniss, Burke & Wagner in Orlando, Florida 
and worked as an Assistant United States Attorney for the 
Middle District of Florida. Mr. Quinlan graduated with honors 
from the University of Florida College of Law, has a Masters 
in Theological Studies from Garrett-Evangelical Theological 
Seminary and a Bachelors of Arts in Economics from Lake Forest 
College, in Lake Forest, IL. He is a member of the Florida and 
Michigan Bar Associations and a Registered In-House Counsel 
in the California Bar. Mr. Quinlan is a performing member of the 
Academy of Magical Arts (the Magic Castle) in Hollywood, A.

Ryan Robison
Founder and Managing Partner

Scout

Ryan Robison is the President and Founder of Scout, a case 
management software platform. Mr. Robison and the Scout 
team have focused their efforts on continual expansion and 
optimization of the Scout platform. Scout was born out of 
a need to better communicate data points to Mr. Robison’s 
investigative customers and over the last 16 years, Scout has 
evolved into an enterprise agile database. He describes Scout 
as a “subtraction by addition solution for the most engaged 
customers in the world.” By leveraging the Scout platform, 
customers are able to leave several “logins” behind, as Scout 
encapsulates information from varying systems to present 
centralized, actionable, real-time data. 

Mr. Robison is a licensed private investigator in 42 states and 
President and Founder of The Robison Group. The Robison 
Group employs over 220 investigators and investigative support 
teams across the United States. 

Mike Tucker
President and General Counsel

Stego Industries

Mike Tucker is President and General Counsel at Stego 
Industries. He is responsible for the global IP strategy for Stego 
Industries, a privately held, family-owned international brand in 
the construction products industry. 

FACULTY BIOGRAPHIES 
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Cynthia Walden
Principal

Fish & Richardson P.C.

Cynthia Walden is a Principal in Fish & Richardson’s Boston 
office, and the firm’s Trademark and Copyright Practice Group 
Leader. Ms. Walden is well-known for providing insightful and 
business minded advice to clients on all aspects of brand 
protection and enforcement in the United States and in foreign 
countries around the world. Over the past 19 years, Ms. Walden 
has cultivated expertise in the array of issues that arise in 
connection with developing, using, registering, licensing, and 
enforcing trademarks.

Ms. Walden has been named an “IP Star” and one of the “Top 
250 Women in Law” by Managing Intellectual Property and 
ranked in the top tier of trademark attorneys at the state and 
national level by World Trademark Review‘s WTR 1000. Ms. 
Walden was also recognized by The Legal Media Group‘s “Guide 
to the World’s Leading Trademark Law Practitioners” and was 
named one of the “Top Women of Law” by Massachusetts 
Lawyers Weekly in 2012.

Ms. Walden’s practice includes working with clients on all 
aspects of trademark law, including building and developing 
strategic global portfolio and brand management plans. With 
significant experience evaluating and managing her clients’ 
global trademark portfolios, Ms. Walden also regularly counsels 
clients on how to maximize the value of their trademarks 
through efficient and strategic protection and enforcement in 
the United States and in countries worldwide. Her expertise 
extends into opposition and cancellation matters before 
the Trademark Trial and Appeal Board (TTAB) and litigating 
trademark and false advertising matters in federal courts.

In addition to her significant experience on trademark issues, 
Ms. Walden advises clients on branding, advertising, corporate 
due diligence, and trademark licensing matters. She also works 
with clients on Internet trademark issues, including domain 
name matters, the use or misuse of trademarks in social 
media, and the host of related copyright, right of publicity, 
privacy, unfair competition and fair use issues that are often 
intertwined. Clients also turn to Ms. Walden for counsel on the 
protection and enforcement of copyrights.

Ms. Walden forms strong relationships with her clients, and 
often collaborates with in-house legal departments to assist in 
developing global trademark protection and enforcement plans, 
developing Trademark Use Guidelines, and providing training 
on best practices on the use and enforcement of trademarks 
globally to internal legal, marketing, and business departments.

FACULTY BIOGRAPHIES 

Kalai Wineland
Manager, Brand Protection

Funko

Kalai Wineland joined Funko in March 2019 as its the Brand 
Protection Manager. She counsels the company on intellectual 
property matters in addition to developing and implementing 
Funko’s brand enforcement strategies. Prior to joining Funko, 
Ms. Wineland served as an intellectual property and anti-
counterfeiting litigation associate at Heller Ehrman and then 
as prosecution counsel in boutique IP firms. She is admitted to 
practice before the USPTO.

Alex Winney
Associate General Counsel

Funko

Since 2018, Alex Winney has served as the Associate General 
Counsel of Funko, where he counsels the company on matters 
ranging from corporate governance and security law compliance 
to real estate to intellectual property and beyond. Prior to 
joining Funko, Mr. Winney served as an Associate in the Seattle 
office of Wilson Sonsini Goodrich & Rosati, P.C. and the New 
York office of Mayer Brown LLP. He holds a B.S. in economics 
from Kent State University and a J.D. from New York University.
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FACULTY BIOGRAPHIES 

Jeni Zuercher
Global Brand Protection

YETI Coolers

Jeni Zuercher joined YETI Coolers, LLC (YETI) in January of 2017 
to build the YETI Global Brand Protection program, combating 
the insurgence of counterfeit product that had infiltrated the 
growing brand’s marketplace. Jeni was previously at adidas, 
where she spent over a decade leading all North American anti-
counterfeiting efforts for each of the adidas Group companies.

During Ms. Zuercher’s tenure with the adidas, she was the 
international representative on behalf of TaylorMade adidas-
Golf for Golf Manufacturers Anti-Counterfeiting Working Group 
(Golf Group), leading international joint industry enforcement, 
with a prominent focus on raids in China, curtailing counterfeits 
online and public awareness campaigns and outreach to 
educate and empower consumers. Ms. Zuercher has developed 
extensive brand protection expertise in both civil and criminal 
enforcement strategy. She believes collaborative workings with 
other brands, organizations and coalitions allows for maximum 
impact and a constant push for growth in the industry. Ms. 
Zuercher served on the Board of Directors for the International 
Anti-Counterfeiting Coalition (IACC) and chaired the IACC’s 
Apparel & Footwear Industry Working Group. Prior to YETI and 
adidas, Ms. Zuercher worked at Nike and the motion picture 
talent agency Creative Artist Agency. She received a B.S. degree 
in political science from the University of Oregon.

Belle Zuniga
Global Intellectual Property Manager

Fender Musical Instruments Corporation

Isabel Zuniga, (Belle) to her friends, family and colleagues, has 
been maintaining trademark portfolios in-house since 1995. 
After graduating from the Denver Paralegal Institute (now 
known as Kaplan College) in May of 1995, she was hired on at 
Hunter Douglas Window Fashions and handled the patent and 
trademark portfolio there for almost 11 years. She then went 
to Coors Brewing Company in Golden, CO for a year and a half 
working as a paralegal to the General Counsel and handling 
the label/package compliance with the State and Federal 
Governments. When Coors was bought by Miller and moved its 
HQ to Chicago, Ms. Zuniga got hired on at Covidien (now known 
as Medtronic) in Boulder, CO. She maintained the trademark 
and copyright portfolio for the respiratory and monitoring and 
energy-based devices divisions for eight years before leaving in 
March of 2016 to join Fender Musical Instruments Corporation. 

Ms. Zuniga has been with Fender Musical Instruments 
Corporation for three years and began her career there as a 
Senior IP Paralegal. She received a promotion in January of 
2018 and her title is now, Global Intellectual Property Manager.

In her spare time, Ms. Zuniga loves to sing (she often sings 
with musicians at Fender) and play golf. She has two grown 
kids—Adam and Mallory—still living in the Denver, CO area and 
who give her a great excuse to get back to the Mile High City 
regularly.
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PARTNERSPARTNERS

 

Fish & Richardson, a premier global intellectual property law 
firm, is sought-after and trusted by the world’s most innovative 
brands and influential technology leaders. Fish offers patent 
prosecution, counseling and litigation and trademark and 
copyright prosecution, counseling and litigation. Our deep 
bench of attorneys with first-chair trial experience in every 
technology makes us the go-to firm for the most technically 
complex cases. We have an established reputation as a top-tier 
firm for patent portfolio planning, strategy and prosecution, as 
well as post-grant proceedings at the PTAB. Fish was established 
in 1878, and now has more than 400 attorneys and technology 
specialists in the U.S., Europe and China. Our success is rooted 
in our creative and inclusive culture, which values the diversity 
of people, experiences and perspectives. For more information, 
visit fr.com or follow us at @FishRichardson. 

Cynthia Walden

Principal

walden@fr.com

Nancy Ly

Associate

ly@fr.com

 

MarkMonitor, the world leader in enterprise brand protection, 
provides advanced technology and expertise that protects the 
revenues and reputations of the world’s leading brands. As 
brands face new risks due to the Web’s anonymity and global 
reach, they choose MarkMonitor for its unique combination of 
advanced technology, comprehensive brand protection and 
extensive industry relationships. MarkMonitor is a flagship 
brand of Clarivate Analytics. A global company, Clarivate 
Analytics accelerates the pace of innovation by providing 
trusted insights and analytics to customers around the world, 
enabling them to discover, protect, and commercialize new 
ideas faster. 

For more information, please visit markmonitor.com and 
clarivate.com.

Akino Chikada

Senior Portfolio Marketing Director in Marketing

akino.chikada@markmonitor.com

Elizabeth Costa

Strategic Account Manager

elizabeth.costa@markmonitor.com

Alex Wildish 

Corporate Account Executive

alex.wildish@markmonitor.com

PARTNERS
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Scout, the preeminent leader in Case Management Solutions, 
is a cloud-based investigation management software solution 
deployed to house and store all Brand matters at scale. Brand 
Owners alike trust Scout to provide its user-base with Global 
Access to communicate and report on their investigative 
findings, present seamless user interfaces that are simple and 
intuitive, to maintain data integrity, security, and intelligence—
lastly, to sustain core-system functionality, while targeting 
new technological innovations that allow Brand Owners to 
aggressively police Global Markets and Equity Steams. With 
extensive industry partnership, knowledge, and insight, the 
worlds-leading brands choose Scout because Scout invokes 
true Software as a Partnership and has the ability to solve for a 
variation of cross-functional enforcement disciplines. To be a 
world-class, data-driven Global Brand Protection function that 
produces exceptional results, the top industry practitioners turn 
to Scout Case Management Solutions. For more information on 
Scout, please visit www.scoutcms.com.

Ryan Robison

Founder and Managing Partner

ryan@therobisongroup.com

Nick Daniels

Director of Sales & Marketing

ndaniels@scoutcms.com

Evan McClintock

Business Development Executive

emcclintock@therobisongroup.com

 

In a world getting more complex, maintaining integrity has 
become the greatest business challenge of all. For nearly forty 
years, OpSec has ensured the integrity of goods that accelerate 
trust and strengthen the bond between brands and their 
customers. We serve leaders in entertainment, government, 
fashion, sports, finance, automotive, aviation, pharma, alcohol, 
and tobacco. In a world of rising fraud and black-market 
alternatives, we are the layer of truth that powers revenue-
generating relationships. This is only possible through a unique 
combination of proven security experience, deep industry 
expertise, the market’s broadest range of solutions, and a 
commitment to digital and physical integration leadership. For 
brands that depend on sustained relationships with customers, 
OpSec ensures loyalty, enhances relationships, and protects 
growth.

Valerie Finn

Director, Brand Protection

vfinn@opsecsecurity.com

John Giarolo

Vice President, Global Sales Brand 
Protection & Transaction Security

jgiarolo@opsecsecurity.com

PARTNERS



Consero Group is an international leader in creating 
high-level, invitation-only events for senior executives. 
Since its inception in 2010, the company has hosted 
over 200 events in the U.S. and Europe across a variety 
of industries.


